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Milestone 4: Social Media Campaign Proposal and Action Plan



	Part 1: Campaign Proposal



	Headline: What is the “headline” of your campaign? What phrase or hashtag will you use? Why those words? 
Clean Water! Save Flint!
Hashtag- Flint Lead free water. 
To communicate a clear message about advocating for clean water for consumption free from lead





	Message: What is the subtext of the campaign? In other words, what messages are you communicating by the headline? 
1. protect the future through awareness for clean water
2. Empower the public to elect candidates who promote clean and safe drinking water.






	Purpose: What is the goal of your social media campaign? Examples: to increase awareness, to change people’s mindsets, to raise money for an organization, to get people to volunteer, etc. Be specific and concrete.

To increase awareness around water issue in Flint Michigan with the aim of protecting the future of the water through advocating for clean water. 



	Audience: With whom is your campaign designed to communicate? Why?

1. policy makers
2. election candidates
3. all Flint residents 
Everyone in Flint Michigan Is affected by the issue of unclean water  and all the stakeholders need to be involved to know about the issue, its consequences and how to deal with it. 







	Platform: What social media platform will you be using for your campaign? Why did you choose that platform? How does the platform you chose connect you to your intended audience?

Website to communicate the tools and tips to empower Flint residents to adjust water use since clean water is limited. The website will allow the users to explore actions that they can take to ensure clean water as well as save the available water. The website will also contain tips for saving water, tips for clean water, and news releases about efforts taken to ensure clean water. 
The website will also serve as a platform to bridge the water cleaning efforts to major social media platforms such as Facebook, Instagram and Twitter. The website contains materials for social media campaigns and special campaigns to help other stakeholders partake in public education campaign. 



	Approach: What exactly will you do in this campaign? Will you use videos, photos, music, or other media? Will you engage other social media personalities or integrate existing organizations in your campaign? Is there a physical or site-specific component to your project? Be specific and detailed!

Storytelling to amplify the message of public support for clean water issues. The campaign for clean water provides an opportunity to help communicate the clean water issues by making a strong stand on the key water issues affecting Flint, Michigan.
Music to attract attention from people and entice them to join our campaign
The campaign would also involve significant social media personalities who have wide followers and have power of influence. This way, more people will be reached and the message of the campaign will be passed on to wide network of people. 
Use of arts to encourage Individuals and groups to step Into advocacy and stewardship that will promote a lasting and meaningful change.






	Research and Rationale: What is your rationale for your campaign design? How does the design of your project reflect your research?
Rationale
Engage and inform the target audience
Create awareness about the water issues 







	Theme of Civic Engagement: In which area of civic engagement does this campaign best fit: Associating, Serving, Giving, or Leading? Why?


Leading. Because it Involves creating and leading an advocacy towards promoting clean water In the Michigan state. 









Next, break your project up into action steps… (see next page)



	Part 2: Action Plan






	ACTION ITEMS:
	RESOURCES
NEEDED:
	COMPLETION DEADLINE:

	
Create a website and social media page



	A computer and internet
	1 day

	

promote reach and new followers to increase the number of total audience


	Computer and internet
	1 day

	Conduct analysis by analyzing the social media tools available and risk assessment for social media activities



	Google search engine, computer
	1 day

	
Develop social media strategies to determine if social media will help achieve them



	Review from other social media campaigns 
	2 days

	
Develop the rules including the acceptable policy for social media users



	Online references

	1 day

	

strategy - increasing website traffic and networking 


	Internet , computer
	1 day

	
Social media budget 



	Calculator, computer
	2 days

	


Monitoring and review

	Internet and computer
peers for feedback review
	1 day

	




	
	



	Part 3: Mid-Project Reflection



	What aspect of your project are you most excited about? Why?
	
Creating the website and generating traffic to the website. Because as more people are reached out through the website , the more the awareness towards the water issues. 






	What challenge(s) do you anticipate? Is there anything you might need to change about your action plan to make your project feasible?

	Establishing a large fan following
Increasing traffic to the website

	What kind of support do you need from your classmate(s) as you create your campaign?



	To like, share and post on the website and social media sites Including Facebook, Instagram and Twitter

	What kind of support do you need from your instructor as you create your campaign?


	Comments and feedback regarding the campaign proposal


Have fun changing the world!
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